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3. lasea¥eamangns

3.1 nangas
3.1.1 FuunilginTInaeAnangns
3.1.2 laseadandngns

129 %U28nAR

a10u NN wneual nangns
7 As. Uiuuse
W.A.2558 | W.A.2560
1 | nuasdvdnenaldlddasndn 30 30
1.1 109U 30 30
1.2 Avvsauldduniieis 1 1
2 | viuaadvanie hitdesndn 72 93
2.1 A3 kNU - 33
2.2 I UANTA1U - 60
2.2.1 30eAungaiv - 33
2.2.2 A9 a0naulmArEns - 15
2.2.3 ngniinusszaulgng 6
2.2.4 aniafnen / Bnausuvisenaulu
ANgUsEINA 6
3 | vuamdvaenids luddaendn 6 6
unIinsunaaanangnshitoendn 120 129




3.1.3 s lundngns

1) nurndvdnen2lulddasndiaiuiu 30 viagna
Avuandaseununguizmelull

1.1) nguvIn1w Lidasndn  d1uou 12 widaenn
001201  vinwzn1wlne 3(2-2-5)
Thai Language Skills
001211 mmé’mqwﬁugm 3(2-2-5)
Fundamental English
001212 AIW1DINGWRRUN 3(2-2-5)
Developmental English
001213 AIW1INYHIIYING 3(2-2-5)
English for Academic Purposes
1.2) ngudvnuywedtans  lideendn  d1uau 6 wwin

TngLaanansgIvInssalul

001221

001222

001224

001225

001226

001227

001228

001229

001241

001242

ansauwAranfiiionsinwdunii 3(2-2-5)
Information Science for Study and Research

N FIPULASINUTTTY 3(2-2-5)
Language, Society and Culture

AavglutinuszdrTu 3(2-2-5)
Arts in Daily Life

mwmﬂuaﬁuﬁwaﬁ%m 3(2-2-5)
Life Privacy

WFInlugARIVa 3(2-2-5)
Ways of Living in the Digital Age

AUNIID B AN 3(2-2-5)
Music Studies in Thai Culture

AFUAUIIUBALTN 3(2-2-5)

Happiness with Hobbies

Sindies ihlegdu Fedislnnamane 3(2-2-5)
Know Yourself, Understand Others, Meaningful Life
puRInETuANluTINnUsEan Ty 3(2-2-5)
Western Music in Daily Life

MSARTEsETTALaEUIRNT SN 3(2-2-5)

Creative Thinking and Innovation



1.3) nguivdeaudans  lLidesndn  dudu 6

TngtdanansieIvnesa Ul

001231

001232

001233

001234

001235

001236

001237

001238

001239

001251

001252

001253

USwaunPiaiolanedissludinusesiu
Philosophy of Life for Sufficient living
npmnefugufionmun e
Fundamental Laws for Quality of Life
Ineiudszanaulan

Thai State and the World Community
msaﬁiimasgﬁﬂmmﬂﬁmﬁu
Civilization and Local Wisdom
N5Hl09 LAsYENY wazdemy

Politics, Economy and Society
N199ANIINIANLTUTI6

Living Management

NNwedIn

Life Skills

Msfiviude

Media Literacy

AMgEiniuaun

Leadership and Compassion
wadnnguuasnisinanuluiiy

Group Dynamics and Teamwork
ULIFIANYY

Naresuan Studies

maduguszneunis

Entrepreneurship

1.4) nguivnanermansuazadinatans lideendt 3w 6

TagLaanannsigvnesalul

001271

001272

001273

001274

uywdivdnandon

Man and Environment
ﬂamﬂ’;ma%msauLm%uﬁugm

Introduction to Computer Information Science
ARlnAERILAZEDRA lUTINUTEI1TU

Mathematics and Statistics in Everyday life
pazaradluinUszaiu

Drugs and Chemicals in Daily Life

u28nn

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

u2enm

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)



001275

001276

001277

001278

001279

DIMTUALIDTIN

Food and Life Style
wasuLazvalulaglngsa

Energy and Technology around Us
NOANITTUUYWE

Human Behavior

FINUALAUNIN

Life and Health
eansluTInUsE Iy

Science in Everyday Life

1.5) ngudvwarundie  dedubiduniaein daudu

001281 ARWIWALAITBNNNHINY
Sports and Exercises
2) AUINIVILANY aurulddasnin

2.1) v nU

814100

814101

814102

814103

814104

814105

814200

814201

814202

71U
LLU’JaWLLﬁ%V]i]HﬁVI’]Qﬂ’]ﬁ%@ﬂ’]i
Concept and Theory of Communication
msﬁuamﬁamsﬁams
Writing for Communication
MNULNA
Speech Communication
nsAnaseasAionisieans
Creative Thinking for Communication
Firunndmiunudunsieas
Visual Graphic for Communication
ﬂ?iﬁ%’]@ﬁﬁiﬁﬂw\ldﬁEJLﬁE)ﬂWiﬁ@ﬁ?i
Creative Photography for Communication
mimam?iamuﬁamazmw
Audio and Visual Production
Q%ﬂﬁﬁillLLﬁSﬂ{]MN’]EW]’Nﬂ’]ﬁ?iE’Jﬁ’]ﬁ
Ethics and Legal for Communication
nsdeansiiionsltuiala

Communication for Persuasion

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

1 wULene

1(0-2-1)

93 #%UWNA

33 wUwnn
3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)



814203  nnsdeanslanwissduifatwazyusziiuiagiu
NMNSHDET
Glocal Communication and Current Issue
814300 N1SERANSNITAAA
Marketing Communication
2.2) AW WANIZAU Aurulddasndn 60
2.2.1) ¥ anUeau AU 33

814110 9RANWAINIBILAZNITADAISVDIUNTINAAARNS

waliidnseuividerulunguinlanguivivis assaludl

Identities of language and Communications for

Communicators

3(2-2-5)

3(2-2-5)

u28nn

U28nn

3(2-2-5)

Fyondaad19a5sAazn15aeans (Creative Media and Communication)

814210

814211

814212

814310

814311

814312

814313

814314

814315

814316

Aauznisansosiude

Art of Story Telling Through Media
Nudediiuaznmpdouln
Two-Dimensional Animation and Motion Picture
MMSWEUANTUNUTITDLN993 ¢

Writing for Non-Fiction
mMsndniionuddamians

Non - Fiction Production
NSRWYUFINSUNULTITULTAIAR

Writing for Fiction
AswAnLlD U Tuiaad

Fiction Production
ﬂszmumwﬁqmimam%uqq

Advance Post Production
MIoBNLUUNUERITE

Digital Media Design
mMwdanguiiledeairsassduagnisdoans
English for Creative Media and Communication
MATudeadnassALaznisioans

Creative Media and Communication Research

A9118nNN158081589ANS (Corporate Communication)

814220

LUIRALAE VIO YNTHOATOIANT

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

Concept and Theory of Corporate Communication



814221 madeuiienisdeatsosAns 3(2-2-5)
Writing for Corporate Communication

814222  vann1slawaLarn1sUTETIEUNUS 3(2-2-5)
Principles of Advertisements and Public Relations

814320 ﬂ’l'ﬁ?ﬁlaﬁ'ﬁLﬁa%'}@Qﬁﬂi 3(2-2-5)
Corporate Content Communication

814321  MITUIMIUALNITIIUNLNTADATTDIANS 3(2-2-5)
Management and Planning for Organization

814322 manAndeLiienisdeansesdns 3(2-2-5)
Media Production for Corporate Communication

814323 msmﬁmﬁa%uqqLﬁamigaa’]ﬁmﬁﬂi 3(2-2-5)
Advanced Media Production for Corporate Communication

814324  M13USMSTeLEEI09ANS 3(2-2-5)
Corporate Reputation Management

814325 m‘i:ﬂé'\‘iﬂquﬁamiﬁamimﬁm 3(2-2-5)
English for Corporate Communication

814326 mTAdeLilensAeansosdns 3(2-2-5)

Research for Corporate Communication

¥
%

2.2.2) THUgANT 2 11N aantsgulIv N UTAAIEnS wasI v

[

LABNATUNTWINGL

2.2.2.1 Ay asnauiwad1ans anudulidesndi 9 wulein
TAaanisau 3 nsevnesalul

814330 Jausssuwasdeeudenivia 3(2-2-5)
Digital Cultural and Society

814331  mAlAN1TULAUU 3(2-2-5)
Presentation Technique

814332  msApansiiiensvann 3(2-2-5)
Development Communication

814333  AMNYUATANE 3(2-2-5)
Film Study

814334  misdeansvinensiiies 3(2-2-5)
Political Communication

814335  N1551LUINIAWN 3(2-2-5)

Sport News Reporting
814336 MIIANITVRYAFOAIIA 3(2-2-5)
Digital Media Archive Management



814337  NNSIANITANUSURNATDURDFIAL 3(2-2-5)

Corporate Social Responsibility Management

814338 miimqﬁmiﬁammwgmmmi 3(2-2-5)
Integrated Communication Campaign

814339  ANTINWHNULAYUINITNINTTUNLAY 3(2-2-5)
Special Event Planning and Management

814340 m5U§MW5qwu§auaa%u1uqﬂﬁ%ﬁa 3(2-2-5)
Mass Media Management in Digital Age

814341  uaudfnasnmaiouln 3(2-2-5)
Three-Dimensional Modelling and Animation

814342  msdeanstiuimusssy 3(2-2-5)
Cross Cultural Communication

814343  NAYNSNNTATNATIAUUTUA 3(2-2-5)
Strategy of Creativity Brand

814344  msdeansluesdng 3(2-2-5)
Organizational Communication

814345  msInn1sANANTUsAULTdulnduEe 3(2-2-5)

Stakeholder Relationship Management

814346  NTATNATIANINAIVA 3(2-2-5)
Creative Digital Imaging

814347  msaduassinIndredugs 3(2-2-5)
Advance Creative Photography

814348  msAnwaMIZEeWNINsHoasiBIivng 3(2-2-5)
Selected Topic in Academic Communication

814349  msfnwiaTzFomnansdeaaideufuAng 3(2-2-5)

Selected Topic in Practical Communication

2.2.2.2 3 a8na1un1¥1 uukitasndn 6 wulein anvsalull

206111 Aw3u 1 3(2-2-5)
Chinese |

206112 AU 2 3(2-2-5)
Chinese I

207281 vinwzamwdiu 1 3(2-2-5)
Japanese Skills |

207282 vinwgn Uy 2 3(2-2-5)
Japanese Skill Il

218111 mwmiahiesdu 1 3(2-2-5)

Basic Burmese 1



218112

219101

219102

221101

221102

219131

219132

229101

229102

778201

778202

782111

782112

782113

787101

787102

mwngdesdu 2

Basic Burmese |l
mwamadedu 1
Elementary French |
mwSamadoadu 2
Elementary French i
AWNANA 1

Korean Language |
AMEWWNNR 2

Korean Language |l
ﬂ’]iWQ—ﬂ’liwuﬂﬂ’]w’lN%bﬂLﬂa 1
French Listening and Speaking |
ﬂ’l'ﬁﬁﬂ—ﬂ’l'ﬁWﬂﬂﬂ’]‘tﬂ’]N%ﬂLﬂﬂ 2
French Listening and Speaking |l
Mupulailiae 1
Indonesian |
Medulatiaey 2
Indonesian |l
AMBPAUIN 1
Vietnamese |
oAU 2
Vietnamese ||
mwaruosdu
Introduction to Lao
nMwanludinuszdniu
Lao in Daily Life
AWIULAZIRUTITNAN
Lao Language and Culture
AIBUA 1

Hindi |

AWBUR 2

Hindi I

2.2.3) nglinusszaudiyns  91uau
814495 Angninusszaulegns

Undergraduate Thesis

6

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

Yd8nn
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2.2.4) avnarnw/Hnausuvisannaulufisussmd 31U 6 eia

814492 aunfiafny 6 NEhn
Co-operative Education
#30
814494 MsAneUTH wTRNUlUAISUTEIVA 6 Efn
International Academic or Professional Training
5) RUINIVNADNLET Iurubidasndn 6 nu8fin

Janausadeniseuivinng q Mledsuluuniingnaeulsesialidesnin 6



